Z B Learn THE CUSTOMER’S POINT OF VIEW

What does your service Try to list the things, r'1eeds or goals that your customers segk to a}ccomplish through your.service. Go
| k |k f th through the customer's service pathway and think about which points produce good experiences and
ooK Il ? rom ?f where customer's major challenges and bottlenecks are located.
cu mer in
c stomer's po to This is what the customer appreciates: These are the customer’s
view? Where are the PP challenges:
bottlenecks in the
service?

How is customer )

value created? What factors lead to customers recommending your service?

Choose the most TOP 3 customer sxprience probems 0 be sohed development  CiHorS SSEO Le Soeehren s
objectives. £.g., the customers feel the service IS oo expensive. ) How could doing and experiencing things together be emphasized?

important development )
objectives and form
questions about them. 0 0
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